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CFL manufacturers stepping up production capacity

Pricing to get more competitive as volumes pick up

Anil Sasi

New Delhi, June 19
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(CFL) manufacturers are expand-
ing capacities , a move that could
ultimately result in Jower retail
prices as volumes pick up, thereby
improving the cost competitive-
ness of these energy-saving lamps
further.

While Actis-controlled Phoenix
mesLtiis:ampirgupiu-‘:FL
capacity from around 55 miliiun
pieces a year to nearly 90 million
units by March 2009, lighting and
electrical goods major Havells In-
dia Ltd is increasing the produc-
tion of CFLs to 50 million pieces,
from 30 million.
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Electricals Ltd, which acquired a

A Centre-sponsored energy conservation
drive to replace conventional lighting in
govt organisations, public places and
commercial establishments is also fuelling

CFL demand.

majority stake in Starlite Lighting
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an over 50
per cent growth in its lighting busi-
ness in 2007-08 on account of CFL
sales.

Surya Roshni is also adding a
new production line with an in-
vestment of Rs 15 crore for manu-
an- facturing CFLs at its Malanpur
unit near Gwalior.

Pricing of CFLs has, hitherto,
been the bigzest hindrance in mass
penetration of CFLs in compari-

son to incandescent bulhs despite
the obvious cost savings, and in-
crease in domestic production by
companies is widely expected to
bring down prices.

AGovernment-sponsored ener-
gy conservation drive aimed at re-
placing conventional lighting in
Gwemmentmgnmsm;:ib:
places and commercial establish-
mentsisalso demand.
The Indian CFL market, valued
at around Rs 700 crore and grow-
ing at nearly 40 per cent over the
last couple of years, is also expect-

ed to geta boost with the fructifica-
tionofthe Government's proposed ¢

ublic-private partnershi
grhemtmunlueﬂwcluﬂdmer

opment mechanism (CDM) of the
Kyoto Protocol to increase pene-
tration of CFLs among domestic
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“We have been adding addition-
al lines for CFLs at our units o
meet demand for energy-saving
lamps. Demand has been rising
and we want to be in a position to
take of the i
consumer nees in favour
CFLs," Mr Rajiv Prasad, Managing
Director, Phoenix Lamps, said.

IMPORTS TO COME DOWN
Going by Bureau of Energy Effi-
estimates, there are an esti-
mated 500 million lighting peints
in the country.
With a rapid increase in domes-

tic capacities, import of CFLs and

omponents is slated to come
d.owu,wh:chwuuldhmaheumg
on pricing aswell.

According to the Electric Lamp
& Component Manufacturer's As-
sociation estimates, while only
around 60 million of the 100 mil-
lion CFLs soldwere manufactured
in India in 2006, thiz difference is
rapidly coming down as domestic
tapacities are increasing by nearly
40percentannually.

Mr V.F. Mahendru, Chairman
and Managing Director, Indo
Asian Fusegear Ltd, said thatwhile
pricing of CFLs is slated to get
more competitive as volumes pick
up, the issue of high duty on raw
materials and other inputs that
goes into producing CFLs (which
cumulatively add up to a high 14
percentofthetotal price of a CFL)
is still a big factor in the prices.




